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Title: The presence of popular business titles in ABLD collections  

 

Abstract:  

Perspectives on the inclusion of popular reading titles within academic libraries have varied over 
the past few decades. While literature on the purpose of subject-specific fiction titles within 
academic reading collections exists, research on subject-specific non-fiction items is absent 
from the literature. The authors of this study recognize the ways in which popular business titles 
serve numerous purposes within their own institutions. As such, this study seeks to explore the 
holdings of popular business titles within academic libraries, and whether their physical location 
can provide an understanding of the perceptions of business leisure reading within academic 
research institutions. This study examines selected data from the catalogs of the 39 American 
Business Library Directors (ABLD) libraries within the United States, a diverse group of libraries 
that all have a strong business library presence. The results of the study show nuances in terms 
of where popular business titles are located but indicate that most libraries include popular 
business titles within their collections. Overall, this study aims to advance the literature on 
subject-specific leisure reading materials as well as help to better understand the perceptions of 
collection purpose and the permanency of specific genres. Recommendations are made 
regarding how to further study the perceptions, impacts, and purposes of popular business titles 
within academic libraries.  

Keywords: leisure reading, popular business books, business librarianship, collection 
development 
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Introduction 

As academic universities have evolved, so have their libraries and what their libraries offer. One 
such evolution has been the proliferation of leisure reading collections, also commonly referred 
to as popular reading, recreational reading, or extracurricular reading collections, in which titles 
of various genres are offered, and which are often, but not always, separated from other 
collections in browsable displays. Regarding material collections, there is inconsistent discourse 
about what type of literature is necessary in academic libraries, particularly when some 
collections, such as leisure, include titles that are likely to be offered by public libraries, or are 
easier to individually purchase.  
 
Popular titles can face conflicting perspectives in terms of support for inclusion in academic 
libraries, and much of the literature regarding what leisure collections academic libraries 
currently hold in their stacks focuses on fiction holdings. Few articles discuss the presence of 
non-fiction popular titles in academic libraries and where, or how, they are held. As business 
librarians, the authors found it interesting that many popular business titles can be considered 
leisure reading, but also serve as a staple part of a general academic collection. Popular 
business books play a key role in providing practical guidance, insights, and inspiration to 
students, faculty, and researchers in the business and management domain, and can fulfill 
important roles in the curriculum, as demonstrated by explorations of the popular economics 
genre in the classroom (Mills, 2014). These texts often go beyond theoretical concepts, with a 
broader perspective on business practices, leadership, entrepreneurship, innovation, and more. 
Popular business books facilitate the application of academic theories to real-world scenarios. 
As such, collecting non-academic works in the business field could serve as a bridge between 
scholarly research and the wider business community, shedding light on current trends and 
developments, and offering insights into the latest thinking among practitioners and thought 
leaders. 
 
Therefore, the authors seek to explore how libraries are approaching popular business books in 
their collections in an attempt to understand the academic perceptions of such titles. To do this, 
the authors will conduct an exploratory investigation of the catalog holdings of Academic 
Business Library Directory (ABLD) libraries, a diverse group of libraries that all have a strong 
business library presence. Through this study, the authors hope to help move towards a better 
understanding of the position of non-fiction popular business titles within academic libraries.  
 
Literature Review 

Much of the literature on leisure reading was written in the late part of the 20th century and in 
the early 2000’s. The research primarily consists of libraries describing the process of promoting 
leisure reading collections within their libraries, assessing student reading behavior, or 
discussing the circulation statistics of their leisure reading collection. There is some research 
about leisure and how it can help with stress and mindfulness (Dewan, 2023). Finally, there is 
some interesting literature about university student leisure reading habits, especially in other 
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parts of the world. Researchers Brookbank, Davis and Harlan do an excellent job of detailing 
the history of leisure reading literature within academic libraries in their article discussing the 
status of popular reading collections in academic libraries, published in 2018. Through this 
historical overview, Brookbank, Davis, and Harlan assert that, after a period in which leisure 
was considered unnecessary in academic libraries, perceptions began to shift. Behler (2011), 
for example, notes that throughout the 21st century, academic libraries became more focused 
on the overall user, rather than being solely preoccupied with a user’s academic needs. As 
such, libraries began to think, and write about, how their collections and services should adapt 
to make reading a lifelong habit (Behler, 2011). 

In the early 2010’s, research began to emerge discussing the position of specific popular 
reading genres within academia. Many of these authors investigated ways in which academic 
libraries supported research related to literature often considered only as pleasure reading. One 
of the first works written on this topic was Crawford and Harris’ discussion of the presence of 
best sellers in academic libraries (2001). Taking as a given that best sellers should be part of 
academic library collections, the focus of their article was on how long best sellers should 
remain within a collection, until they stop circulating, or perhaps forever, in order to maintain 
cultural heritage and build a robust collection. To examine collecting practices, the authors 
explored a consortium of libraries by utilizing a predetermined list of top-selling books to 
document the presence or absence of each item in the library collections. Findings indicated 
that among the 110 best-seller fiction items included in the study, all but one was owned by at 
least one of the twenty libraries included in the study. Among the nonfiction works, 105 were 
owned and fifteen were not. The authors expressed surprise that fifteen non-fiction best-sellers 
were absent from any library holdings, suggesting a neglect or lack of interest in acquiring items 
of cultural significance, despite their status as best-sellers. The authors recommended future 
research to investigate the decision-making process in collecting best-selling items and what 
kinds of librarians may oversee choosing popular titles for academic libraries. Their study 
illuminates the purpose and role these materials can play as enduring components of academic 
collections. 

Mulcahy continued the investigative path set by Crawford and Harris by undertaking a 
comparable study, albeit with a specific focus on science fiction novels found within academic 
collections. A selection of science fiction titles were checked against the holdings of 112 
Association of Research Libraries (ARL) libraries. Mulcahy's investigation aimed to assess the 
extent of marginalization experienced by science fiction novels within academic libraries. As 
such, his investigation was focused on collection patterns concerning award-winning or widely 
recognized science fiction works compared to lesser-known ones, as well as considerations 
such as the gender and nationality of the science fiction authors. Mulcahy's research revealed 
that most ARL libraries do not collect science fiction to the extent that could support in-depth 
research. He concluded his article by emphasizing the need to investigate whether academic 
libraries are actively cultivating robust general collections for popular literature, or if they are 
relegating such responsibilities to special collections or specialized libraries. Wagner (2010) 
conducted an almost identical study to Mulcahy’s, referencing his methodology, but with graphic 
novels. Wagner finds that the presence of graphic novels in library holdings is even more 
inadequate compared to that of science fiction. She notes that this is concerning, especially 
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considering graphic novels often serve as reflections of popular thought and contemporary 
culture. Wagner emphasizes the significance of graphic novels in enhancing the curriculum, 
supporting research initiatives, and enriching the collections of academic universities. Regarding 
further research, Wagner suggests a study examining the specific cataloging and shelving 
practices of comics in academic libraries, noting that such placement studies can yield tangible 
insights into the attitudes of academic libraries toward such materials and illuminate their 
intended role within the academic library setting (2010). Finally, Gerhart’s article discussing the 
placement of popular fiction in academic collections (2011) takes research on collecting popular 
material one step further. While other studies only examined the extent to which academic 
libraries collect specific genres of popular material, Gerhart looked at what happens to popular 
materials once they are in the collection. Like Mulcahy’s and Wagner’s studies, Gerhart chose 
to examine the holdings of the ARL libraries and selected thirty-one titles of current popular 
fiction from the “Hardcover Fiction'' lists of the New York Times Best Sellers over three years. 
The author noted where each title was shelved and the name of the collection it was shelved 
within the ARL libraries. The results of the study indicated that ARL libraries manage popular 
fiction titles very differently. While all the institutions held at least one title, the titles were placed 
in varying locations, though Gerhart did find that popular fiction was being placed within library 
stacks at higher rates than within popular browsing collections. Overall, Gerhart’s study 
indicates there is no standard model for popular fiction placement. Gerhart speculates this could 
be because of the varying collecting missions of individual libraries and does not necessarily 
have to be seen as something negative. In the conclusion of this article, Gerhart suggests 
further studies could result in recommendations for successful popular fiction placement models 
in order to bolster use and understanding of subject-specific collections.  

The existing literature highlights a notable interest in understanding how academic libraries view 
and integrate popular titles into their literature collections. Despite research on the holdings of 
fiction genres, there is a gap in the study of non-fiction genres and thus a lack of literature on 
popular business books and their collection practices. Motivated by their roles as business 
librarians, and the recommendations for further research discussed in the literature review, the 
authors of this study were prompted to investigate the presence and placement of popular 
business titles in academic collections. The authors believe that libraries may be missing an 
opportunity to support business leisure, underscoring the importance of paying more attention 
and intention to the collection of popular business materials, regardless of location within the 
library. 

Objectives 

This study includes an examination of popular business title holdings in the catalogs of libraries 
at Academic Business Library Directors (ABLD) institutions with an accompanying evaluation in 
order to explore the place of popular business books in academic library collections. The study 
examines the following questions: 

● Do academic business libraries collect popular business titles?  
● If libraries do collect popular business books, are they shelved alongside leisure reading 

materials or elsewhere in the library collection?  
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● Finally, what does the data suggest about collection practices for popular business 
books and leisure reading collections?   

Identifying common practices around collecting popular business titles will be useful for 
practitioners supporting leisure reading and business collections.  

Methods 

To address these objectives, the authors collected data on library holdings of a sample of 
recently published popular business titles. The purpose of the sample titles was to serve as a 
proxy by which authors could surmise if libraries acquire popular business titles and where in 
their collections such titles can be found, whether in a leisure collection or integrated into the 
stacks. Titles were selected from New York Times Business Best Sellers lists collected from 
January 2018 to June 2022 based on the authors’ assumption that libraries may utilize such lists 
to inform collection development decisions, and based on Gerhart’s methodology as discussed 
in the literature review. While other publications maintain popular titles lists, New York Times 
provides direct access to their methodology and monthly lists on their website, and the authors 
found it to be both a reputable and convenient source for the information needed (New York 
Times, n.d.). Aiming to focus on the most popular titles over the period, the authors narrowed 
the list down to the titles that appear on the New York Times Business Best Sellers lists four or 
more times and identified 13 representative popular business titles for the study (Table 1). 
Subjects covered across these titles include expected topics such as success, leadership, 
communication, crisis management, business history, and biography, as well as happiness, 
economic development, wealth, and poverty. 

Table 1. 

Popular Business Titles in Study 

Title Author Publication Year Synopsis 

Atomic Habits  James Clear 2018 Explores how to create 
small habits to deliver 
remarkable results.  

Bad Blood  John Carreyrou 2018 Details the rise and fall 
of the fraudulent 
company, Theranos.  

Dare to Lead  Brene Brown 2018 Discusses principles of 
effective leadership.  

Empire of Pain  Patrick Radden Keefe 2021 Explores the Sackler 
family’s role in the 
opioid crisis.  
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From Strength to 
Strength  

Arthur C. Brooks 2022 Discusses how by 
practicing virtues such 
as humility, gratitude, 
and compassion, 
people can fulfill their 
lives. 

Leadership: In 
Turbulent Times  

Doris Kearns Goodwin 2018 Examines leadership 
styles of historical 
figures.  

Maid  Stephanie Land 2019 Land shares her 
journey as a single 
mother and her struggle 
to raise her daughter 
while working as a 
maid. 

Principles for Dealing 
with the Changing 
World Order  

Ray Dalio 2021 Details how and why 
the established world 
order continues to 
change by examining 
the rise and fall of 
empires and large 
economic cycles.  

Range  David Epstein 2019 Explores the benefits of 
diverse experiences in 
achieving success. 

The Infinite Game  Simon Sinek 2018 Explores leadership 
choices and 
implementing a plan to 
achieve success.  

The Ride of a Lifetime  Robert Iger 2019 Recounts Iger's journey 
as the CEO of Disney. 

Vanderbilt  Anderson Cooper and 
Katherine Howe 

2021 Chronicles the history 
of the Vanderbilt family.  

When  Daniel H. Pink 2019 Discusses the science 
of timing and its impact 
on decision-making and 
success. 
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The authors searched the catalogs of libraries represented in ABLD, a forum for directors of 
academic business libraries in North America. These libraries were chosen due to the study’s 
focus on business titles and the potential that business books would be of particular interest to 
the libraries that serve the top business schools in North America. It is important to note, 
however, that the institutional structure as well as the business library structure within these 
institutions differ across the libraries in ABLD. ABLD libraries are found in universities of varying 
sizes, ranging from those with less than 10,000 students to those with over 40,000. These 
institutions can be either private or public, and ABLD libraries are present in both Canadian and 
American universities. Additionally, the number of business librarians in these libraries varies, 
with some having multiple business librarians and others having only one, among other 
differences. As such, though ABLD libraries suited this initial exploratory study, it is important to 
remember that accessibility and priorities regarding resource acquisition vary across all the 
libraries, undoubtedly influencing collection practices.  

At the time of the study, ABLD’s membership included representation from thirty-nine libraries 
(Appendix). The authors searched each library catalog for the thirteen titles and collected data 
on if the title was held, the location, and the format. Modeling methodology off Gerhart’s, if the 
location listed in the catalog was difficult to understand, a search through the accompanying 
library’s website was completed in order to determine what type of collection it was. For 
example, Arizona State’s Sun Devil collection is a popular title browsing collection separate from 
their stacks, which was discovered after searching the descriptions of catalog locations on the 
Arizona State Library website. While physical spaces and reporting relationships to the business 
school versus the library vary across ABLD, all had catalogs connected with the university 
library. Since the authors’ searches garnered results beyond just the business library and these 
titles would be readily available to business library patrons, the authors recorded data relevant 
to titles available anywhere on campus or online. The authors conducted a sample collection of 
data, which allowed them to develop and refine a set of location and format codes. Next, the 
authors collected and coded all data manually and then reviewed to ensure that entries were 
identified correctly by location and format. 

For location, the authors coded each title from each library using the following categories: 
General, Leisure/General, Business, Leisure/Business, Non-Business Subject, Leisure/Non-
Business, and Online (Table 2). The category Leisure/General was used to indicate items 
appearing in leisure, popular or similar collections within a general collections library (main 
library, undergraduate library, graduate library, or otherwise non-subject specific library). For 
example, titles cataloged under “New releases/popular titles,” “Popular Collection”, and 
“Recreational Reading” and located in a general collections library were categorized as 
Leisure/General. The Leisure/Business category was for items appearing in leisure, popular or 
similar collections within a business library, while Leisure/Non-Business referred to items 
appearing in leisure, popular or similar collection within a non-business, subject-specific library, 
such as a law or science library. The General, Business, and Non-Business categories each 
comprised titles found in the stacks of those respective types of libraries; they were not 
identified as being displayed or showcased in leisure types of collections. The final location 
category used was Online, referring to any book that was available in an online format. Since 
online could refer to e-books or audio, and both print and CDs could have physical locations, the 
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authors also categorized the titles for each library based on format: e-book, print, audio, and CD 
(Table 3). In a few cases, all item locations were not visible unless users logged in with 
institutional login information and in these instances authors recorded as many locations that 
were indicated in the catalog record. The assembled data was analyzed to explore the authors’ 
research questions. 

Table 2.  

Location Codes 

Code Description Examples 

General Item appears in stacks or other displays in general 
collections library (main library, undergraduate library, 
graduate library, or otherwise non-subject specific library) 

 

Leisure-General Item appears in leisure, popular or similar collection within 
general collections library (main library, undergraduate 
library, graduate library, or otherwise non-subject specific 
library) 

Popular 
Collection, 
New Books, 
Browsing, 
Recreational 
Reading, New 
and 
Noteworthy, 
Current 
Literature  

Business Item appears in stacks in business library  

Leisure-Business  Item appears in leisure, popular or similar collections within 
business library or otherwise designated as business  

New Books, 
Business 
Trends, 
Popular 
Collection 

Non-Business Subject Items appear in other subject-specific libraries (law, 
medicine, history, etc.) 

 

Leisure-Non-Business Item appears in leisure, popular or similar collection within 
non-business, subject specific library 

Popular 
library 
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Online Item is downloadable as an e-book or audiobook, or some 
other online format 

E-books, 
audiobooks 

 

Table 3.  

Format Codes 

Code Examples 

E-book Written text available in online format 

Print Item in physical library location 

Audio (online) Audiobook available online 

CD Audiobook available as CD-ROM in physical library location 

 

Findings 

Presence of popular business titles in collections 

The authors conducted an exploratory analysis on the data collected to better understand the 
presence and placement of popular business books in academic libraries. An important initial 
question was to determine whether popular business books were included in academic library 
collections at all. Overall, data showed that the libraries in this study did collect these thirteen 
representative business popular titles, with 512 items recorded across all thirty-nine libraries. 
(This item count does not include duplicate copies in the same location type.) As suggested by 
this total, some libraries held multiple copies of certain titles. Duplication will be discussed in a 
later section. 

This finding met the authors’ expectations that libraries with strong business support do collect 
popular business titles, as shown in Figure 1. More interestingly, while all 39 ABLD libraries held 
at least two of the popular titles, most libraries collected a moderately high number of the 
representative leisure business books, with 41% of the libraries (n=16) holding nine to 12 of the 
sample titles. Four libraries (10%) held all thirteen titles. Additionally, it was common for libraries 
to hold the same title in multiple locations. Only 150 out of 512 items identified in the study were 
held in only one location type, which demonstrates how frequently libraries hold duplicative 
copies of popular business titles. The high levels of business leisure collecting across ABLD 
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libraries suggest enthusiasm, support, and a welcomed place for these books in academic 
library collections.  

Figure 1.  

How many libraries hold popular business titles? 

 

 

Location: Leisure or Stacks? 

The authors were interested to know more about the exact placement of popular business 
books in academic library collections, as in the actual location of the physical holdings as 
identified in library catalogs. In this study, more of the sample business books were found to be 
located in the stacks of General (n=201), Business (n=40), or Non-Business libraries (n=62) 
than in designated Leisure/General (n=42), Leisure/Business (n=17) or Leisure/Non-Business 
(n=14) collections [Figure 2]. 
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Figure 2.  

Where are popular business titles in academic library collections? 

 

The authors also reviewed all location data to determine if the placement pattern held on a title-
by-title basis as well. Indeed, for all but one title, there were more occurrences of the sample 
titles in stacks over leisure categories. Only the title From Strength to Strength was found more 
frequently in leisure (7) than in stacks (5). It was also the only title with more online occurrences 
(9) than print. This may be because From Strength to Strength incorporates elements from 
various subject fields rather than business alone. While the book offers insights into business 
ventures, it also emphasizes personal improvement and reflection across multiple aspects of 
life. This versatility aligns it with the characteristics of self-help or other types of personal 
development books, which are commonly found in leisure collections and online leisure book 
platforms. 

Further data collected on format will be discussed in more detail in the next section. 

Table 4. Location of each title occurrence across libraries 

Title Leisure Stacks Online Total 
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Bad Blood 7 33 17 57 

Dare to Lead 6 31 16 53 

Empire of Pain 10 24 16 50 

Range 5 32 12 49 

Maid 7 34 7 48 

Leadership: In Turbulent Times 6 34 5 45 

Atomic Habits 5 24 14 43 

When 5 26 7 38 

Principles for Dealing with the Changing World 
Order 

2 16 14 32 

The Ride of a Lifetime 4 18 9 31 

The Infinite Game 4 12 7 23 

Vanderbilt 5 14 3 22 

From Strength to Strength 7 5 9 21 
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Total 73 303 136 512 

Since the eighteen libraries in the study without popular business books shelved in leisure could 
skew results toward stacks, the authors looked more closely at the location data from libraries 
with leisure collections to confirm the placement pattern. For libraries with some type of leisure 
collection, the ratio of business books in stacks to business books in leisure was over 2:1. 
These findings suggest that while academic libraries are actively engaged in collecting popular 
business books, these materials are not as well-represented in leisure collections as in stacks. 

Collection practices 

The data also revealed insights about collection practices for popular business books and 
leisure reading collections. The location data discussed above was helpful for determining if the 
libraries had any type of leisure collection. The authors found that half of the libraries had 
dedicated leisure collections (54%, n=21) and six even had business-focused leisure 
collections. The authors caution that these figures should not be taken as a definitive count of 
leisure collections across these libraries; some libraries may have leisure or business leisure 
collections that simply do not feature recent popular business books.  

The authors were interested in a closer examination of data on the location types of Business 
and Leisure/Business since they are more likely to have been acquired with input from business 
librarians. The forty items found in business library stacks were held across fifteen libraries, 
including the six libraries that also have business leisure collections. All libraries with business 
leisure collections shelved popular business titles in both locations, and only in one instance did 
a library duplicate a title in both the business leisure collection and the business library stacks, 
suggesting intentional or coordinated collecting practices for popular business titles that warrant 
further study. Libraries with business leisure collections did not place business titles in leisure 
collections related to other subject areas; at these six libraries, the total count for popular 
business books in business leisure was seventeen compared to six in general leisure and zero 
in non-business subject-specific leisure collections. 

As previously noted, while there was some indication that libraries might be trying to avoid 
duplication of popular business titles, the data showed 126 duplicative copies of individual titles 
across location type or format. This is a modest estimate of total duplication since the number of 
duplicates in a unique location type was not recorded. Of the total libraries, thirty-three held 
duplicates of at least one of the sample popular business books across location or format. 

Regarding format, the libraries were found to more frequently opt for popular business books as 
physical copies (n=376), rather than online (n=136). Most physical items were in print format, 
although the authors found limited instances of audio CDs (n=8). Of the online resources, most 
were e-books, however, there appears to be a nascent interest in collecting business leisure 
titles as online audio books (n=20). Based on the data collected, print has a stronghold as the 
dominant format when collecting popular business titles. 
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Discussion 

The purpose of this study was to determine if academic libraries, particularly those with strong 
business library services, collect popular business titles and if there are any common themes 
among the holding patterns of these titles.  Effectively, the study does provide insight into the 
availability of popular business books in academic libraries, confirming that libraries represented 
in ABLD do frequently have these materials available to patrons, whether in the general library 
on campus, another subject-based library, online, or in the business library itself. It is important 
to note that there may be external reasons as to why some titles are more widely held. For 
example, Bad Blood, a commonly held item, was published in 2018 while From Strength to 
Strength, less commonly held, was published in 2022. Fiscal constraints during the COVID-19 
pandemic could have had an impact on why certain libraries hold different books. 

There is less consistency across libraries in terms of where these titles can be found, although 
usually the books were identified in the general stacks. The authors find that the location of the 
books may hint at how librarians perceive popular business titles, but more research would have 
to be done to determine academic and long-term value, as in, are these titles ones that would 
belong in a permanent collection.  

Additionally, the presence of popular business books predominantly in the stacks rather than in 
leisure collections suggests a potential distinction between business bestsellers and other types 
of leisure materials. For example, popular business titles may not be shelved as often in leisure 
sections due to potentially not being perceived to be as fun or appealing as other recreational 
reading genres, despite their classification as bestsellers. Indeed, as previous literature showed, 
leisure collections lean towards fiction over non-fiction so this finding may be attributable to this 
tendency (Brookbank et al., 2018). Still, a few libraries had leisure collections that welcomed 
popular business materials, such as a “Career and Student Success” collection in a general 
library, a name that implies a perceived role for popular business books that have a career 
orientation and leisure collections in support of lifelong learning. The authors noted a variety of 
other names for leisure collections, such as leisure general and non-business collections that 
went by names such as “Browsing,” “Popular Reading,” “Current Literature,” “Bestsellers,” and 
“Leisure Reading” and business leisure collections promoted as “Notable Business Books” and 
“Business Trends.” Other names of leisure reading collections that featured popular business 
books included “Sun Devil Reads”, “New Books”, “Great Reads”,” Impulse Borrowing", " 
“Browsing”,” New and Noteworthy”, and “Good Reads”.  

The variety of names suggest that leisure collections are not one-size-fits-all and there is likely 
much discrepancy and nuance to the collection policies for each individual collection. Generally 
speaking, based on the results of this study, the authors would hypothesize that policies for 
leisure collections (outside of those in business libraries) do not likely specify the potential role 
for popular business books in leisure reading collections but further research on leisure 
collection policies would need to be conducted. 
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It is also important to consider what library roles are responsible for collecting leisure materials. 
If business librarians are involved, it would be reasonable to think they may be more aware of, 
and inclined to select, popular business titles for collections. The data collected that can most 
reliably be attributed to and represent the direct work of business librarians (the fifty-seven items 
identified as location type Leisure/Business or Business out of the total 512 titles) does not 
suggest business librarians are often involved in collecting leisure materials. The authors note, 
however, that this is a very conservative estimate of business librarian involvement. The 
statement suggests that based on the available data, it's unclear whether the items categorized 
as "General" in the study were chosen specifically by business librarians. While this is the case 
in the authors' own institutions, it might not be the case elsewhere. This ambiguity arises 
because business librarians could be involved in selecting items for general collections or other 
subject-specific leisure collections. Additionally, there could be variations in the level of 
involvement of business librarians in acquiring popular business titles across different 
institutions. Further qualitative research exploring both libraries at higher and lower levels of 
popular business book collecting would contribute nuance to the exploratory findings of this 
study. Additionally, the libraries that feature business leisure collections would be of interest for 
further research since findings suggest these libraries may have well-coordinated collection 
efforts across location types. Such research might contribute to the creation of a placement 
model for popular business materials in library collections.  

In terms of collection practices related to formats and duplication allowances, the findings 
indicated a fair amount of duplication in titles, even across formats; many titles live in more than 
one location within a library. In some cases, this could very well be intentional. However, there 
is also the possibility that duplication of titles within the same library is an indication of lack of 
awareness in terms of who is purchasing what. A business library would not necessarily have to 
spend money purchasing items that can easily be included in the leisure reading collection, 
which is especially helpful if there are separate funds for subject-specific libraries and the 
leisure reading collection. In these cases, coordination and collaboration between business 
librarians and leisure collectors would be helpful in order to move towards a more cohesive, 
library-wide collection.  

For libraries reluctant to collect leisure materials, the data shows that popular business books 
do have a foothold in academic library collections, even in libraries without dedicated leisure 
collections, echoing comparable results to those in the studies by Mulcahy and Wagner. For 
libraries interested in establishing a business leisure collection or expanding their popular 
business resources, it is helpful to understand that these titles already have a presence in 
academic library collections. With the knowledge that popular business books are collected 
widely and a better idea of how these resources are distributed across location types, libraries 
can collect more intentionally and economically. 

Limitations 

The authors identify several limitations to their study. Firstly, the authors recognize that their 
study pool, ABLD libraries, only comprise a small portion of the academic libraries in the United 
States. Many other academic research libraries could also have business and/or leisure 
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collections. As such, there is likely much more to discover in such libraries, or even at other 
types of organizations, such as community college libraries. Another limitation is that the study 
relies on how comprehensively catalog records convey item locations, which can vary and be 
challenging to discern for users outside the home institution. Some libraries have uniquely 
named areas or other nuances that make it difficult to understand exactly where an item is. Due 
to this, the authors took a conservative approach when deciding how to code collections and did 
not assume an item was in a specific collection if it was not abundantly clear by catalog 
description or by a description about the collection found on the library’s website. Additionally, 
there were some instances in which all item locations were not visible unless users logged in 
with institutional login information. Finally, libraries may have differences in how they choose to 
organize their leisure collections. For example, it is possible that some leisure collections are 
populated by older titles, such as classics, and not by newer items. Therefore, even if these 
libraries might consider the business leisure titles included in this text to be leisure, they may not 
have placed them there due to collection organization policies.  

Conclusion 

This exploratory study sheds light on the current state of popular business titles in academic 
library collections, an area that has been underexplored in LIS research. Given that more than 
half of these libraries had a moderately high to high number of sample titles and all had at least 
two, the authors can confirm the definite presence of business leisure reading of some sort in 
academic libraries. There is more discrepancy in what is collected and where they are collected, 
implying important differences in how they are collected, as well as their inherent purpose. Even 
libraries that held multiple items on the bestsellers list placed the titles in varying spaces within 
their own institution, which could be for several reasons, such as individual title perception, or 
the potential that not the same library unit collects all business popular titles. 

While at least some academic value can be attributed to popular business titles based on their 
widespread presence in these libraries, the authors suggest further research in order to pinpoint 
the value perception of popular business titles in academic libraries. For instance, investigation 
into collection policies would be needed in order to understand who oversees purchasing items 
for leisure or similar collections, item-type requirements, and more. Concurrently, it would be 
useful to deploy surveys aimed at academic librarians within these libraries, as this would allow 
for a more particular understanding on how current business librarians view popular business 
titles and where they believe they should be placed within libraries. Furthermore, it would be 
interesting to investigate if and how popular business titles are being used by faculty within 
course curriculum.  

Given the widespread presence of leisure collections across ABLD institutions, this study 
concludes that the prevalence of popular reading is increasing in academic libraries. However, 
there is still room for growth. In terms of business titles in particular, libraries who are interested 
in establishing a business leisure collection or placing popular titles within their already existing 
leisure collection, can see the opportunity to do so based on the results in this study. No matter 
the current state of leisure reading within an institution, the authors suggest intentional, 
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coordinated collecting across library units in order to be cost-effective and prevent unnecessary 
duplication.  

While popular business titles warrant inclusion in academic libraries, there remains a need for 
further understanding of how they are perceived, categorized, and utilized within these 
institutions. The authors of this study hope to see further research develop within these areas, 
as well as new literature related to subject-specific leisure reading in the future.  
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Appendix 

Libraries Included in Study 

Arizona State University Library 

Baker Library, Harvard Business School 

Bibliothèque Myriam et J.-Robert Ouimet, HEC Montreal 

Business Information Commons @ ZSR Library, Wake Forest University 

Business Library, Southern Methodist University 

Business Library, University of Wisconsin, Madison 

Business/SPEA Library, Indiana University 

C.B. "Bud" Johnston Library, Western University 

Camp Library, University of Virginia, Charlottesville 

Cornell University Library, Cornell University 

David Lam Management Research Library, University of British Columbia 

Dewey Library, Massachusetts Institute of Technology  

Feldberg Business & Engineering Library, Dartmouth College 

Ford Library, Duke University 

Foster Business Library, University of Washington  

Gast Business Library, Michigan State University, East Lansing 
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Goizueta Business Library, Emory University 

Grainger Engineering Library Information Center, University of Illinois - Urbana-Champaign 

Horn Library, Babson College 

Hunt Library, Carnegie Mellon University 

Joseph Mark Lauringer Memorial Library, Georgetown University 

Joseph Regenstein Library, University of Chicago 

Kenan-Flagler Business School, University of North Carolina - Chapel Hill 

Kresge Library Services, University of Michigan, Ann Arbor  

Lippincott Library, University of Pennsylvania 

Long Business Library, University of California, Berkeley 

Marx Science and Social Science Library, Yale University 

McKeldin Library, University of Maryland 

McLeod Business Library, The College of William & Mary 

Milt Harris Library, University of Toronto  

Parrish Library of Management & Economics, Purdue University 

Rosenfeld Management Library, UCLA 

Schreyer Business Library, Pennsylvania State University 

Thompson Library, The Ohio State University 

UCI Libraries, University of California, Irvine 
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University Library, Northwestern University 

University of Texas Libraries, University of Texas @ Austin 

Walker Management Library, Vanderbilt University 

Watson Library of Business & Economics, Columbia University 
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