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‘THE BIG APPLE’ -- NY DAILY NEWS T-SHIRTS (1975) HELPED 
SPREAD THE NICKNAME REVIVED BY PUBLIC RELATIONS 
MAN CHARLES GILLETT

Barry Popik and Gerald Cohen

A Sept. 12 2019 email sent by Barry Popik to several people interested 
in word origins included a brief item titled ‘“Big Apple” Daily News T- 
Shirts (1975)’:

‘Another discovery in the digitized New York Daily News -  “Big 
Apple” T-shirts in 1975. This was before adman Bill Phillips 
invented “Big Apple” in 1976, as the Wall Street Journal said...’

Popik then added the URL for the newspaper clip, where we see the 
Daily News ad for the new T-shirts:
https://www.newspapers.com/clip/35787213/new_york_daily_news_big_apple/

Afterwards I responded to Barry and the recipients of his email:
‘Barry, the news about the Daily News Big Apple T-shirts is signific­

ant. It’s the first written documentation of that development that I’m 
aware of. In December 1992 we attended the annual banquet of the 
American Name Society in which I spoke about NYC’s nickname “The 
Big Apple” and gave you credit for the extraordinary research you did in 
advancing our knowledge of what happened. Charles Gillett was invited 
to the banquet (he was duly honored there), and he mentioned to me that 
after he started publicizing NYC as “The Big Apple,” the sobriquet was 
picked up on T-shirts, which did a lot to help spread it.

‘Until now I only had his word for this (which I never doubted), and 
now we have contemporary newspaper evidence of the T-shirts. More­
over, since the T-shirts didn’t originate from just anywhere but from the 
NY Daily News, we can assume that the newspaper helped promote the 
sobriquet in its article/columns.’

The New York Daily News ad for the T-shirts is reproduced on the 
page below:

https://www.newspapers.com/clip/35787213/new_york_daily_news_big_apple/
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When I then asked Popik for the exact reference, he replied that his 
website contains an entry on ‘Big Apple’ T-shirts/sweat shirts/beach 
towels:
https://www.barrypopik.com/index.php/new york city/entry/big apple t shirt/ 
Here (next two pages) is that entry:

https://www.barrypopik.com/index.php/new_york_city/entry/big_apple_t_shirt/
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‘Entry from S ep tem ber 09, 2019
“ Big A p p l e ” T-shirts  from the Daily  News (1975)

‘The Daily News newspaper popularized “Big Apple” by selling T- 
shirts, sweat shirts and beach towels in 1975 and 1976. The first ad was 
printed on July 13, 1975, and the last ad on August 5, 1976.

Newspapers.com
13 July 1975, Sunday News (New York, NY), pg. 95, col. 1 ad:
NO. 1 IN THE BIG APPLE 
BIG APPLE T-SHIRTS 
BIG APPLE SWEAT SHIRTS

Newspapers.com
19 July 1975, Daily News (New York, NY), pg. 26, col. 3 ad:
NO. 1 IN THE BIG APPLE 
BIG APPLE T-SHIRTS 
BIG APPLE SWEAT SHIRTS 
BIG APPLE BEACH TOWELS

Newspapers.com
16 November 1975, Sunday News (New York, NY), Living sec., pg. 58, 
col. 2 ad:
NO. 1 IN THE BIG APPLE 
BIG APPLE T-SHIRTS 
BIG APPLE SWEAT SHIRTS

Newspapers.com
11 July 1976, Sunday News (New York, NY), Leisure sec., p. 12, col. 5:
Feel at Home
In a Big Apple
NO. 1 IN THE BIG APPLE
BIG APPLE T-SHIRTS
BIG APPLE SWEAT SHIRTS
BIG APPLE BEACH TOWELS

https://www.newspapers.com/clip/35822770/no_1_in_the_big_apple_daily_news/
https://www.newspapers.com/clip/35823024/big_apple_tshirts_and_beach_towels/
https://www.newspapers.com/clip/35787213/new_york_daily_news_big_apple/
https://www.newspapers.com/clip/35827681/big_apple_tshirts_and_sweat_shirts/
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Newspapers.com
5 August 1976, Daily News (New York, NY), pg. B12, col. 2 ad:
NO. 1 IN THE BIG APPLE 
BIG APPLE T-SHIRTS 
BIG APPLE SWEAT SHIRTS.’

That concludes the entry on Popik’s website. An interesting piece of 
the ‘Big Apple’ puzzle is now filled in. Also, when Charles Gillett 
(1992) told me of the unexpected role of T-shirts in promoting his ‘Big 
Apple’ campaign, he mentioned only the T-shirts; he either overlooked 
the sweat shirts and beach towels or regarded them as minimally signifi­
cant.
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‘.. .It is not a new phrase, having been used by jazz musicians in the 
late 1920s to describe playing the big time.
‘But it wasn’t familiar in later years until the New York Conven­
tion and Visitors Bureau resurrected it in 1972. Explained Bureau 
President Charles Gillett, “We wanted to come up with a better 
name for New York than the Asphalt Jungle, as people were wont 
to call us”.’

Also, Barry Popik drew Pombeiro’s article to my attention and com­
mented in a private email:

‘Remember when adman Bill Phillips died last year, and the Wall 
Street Journal said that he, more than anyone, was responsible for 
New York’s nickname The Big Apple? Well, this is his ad cam­
paign, from 1976. Could he have known that the New York Daily 
News beat him by a year to T-shirts (in 1975)?... These 1976 shirts 
helped, no doubt, but the 1976 campaign merely added to what 
came before’.

Popik, Barry 2019. ‘“Big Apple” T-shirts from the Daily News (1975).’ 
This entry appears on his extensive website (barrypopik.com).

Roman, Ken 2019. The man behind ‘the Big Apple.’ (subheading): ‘Ad 
exec Bill Phillips made New York City’s nickname immortal.’
Wall Street Journal, Jan. 28, 2019, p. A15, cols. 1-4. This article 
remarkably overlooks Charles Gillett (President of the New York 
Convention and Visitors Bureau), who in the 1970s (and later) 
received widespread recognition as the creator of the ‘Big Apple’ 
ad campaign; see, for example, Barron 1995 above.
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